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Business Support
Services




Vision Business Support Services is a subsidiary company of West Nottinghamshire College

Marketing Campaigns Manager
Communications, Engagement & Student Experience
Ref: VBSS21.02
1. The Appointment

Vision Business Support Services Ltd (VBSS) provides high-quality support services to all aspects of the college group, VBSS is a subsidiary company of West Nottinghamshire College and provides an important service and plays a pivotal part in the success of the college and creating an exceptional learner experience.

JOINING OUR JOURNEY 

When you join our college, our staff have access to numerous benefits and facilities:

•
Pension Scheme 

•
Occupational Health Service 

•
Enhanced Maternity/Paternity provision

•
Staff Development days/week (July)

•
Free confidential counselling service 

•
Free car parking

•
On-site hair and beauty salon, Revive Spa, fine dining Refine Restaurant and Create Theatre

ABOUT THE ROLE

As a key member of the marketing team, you will be responsible for planning, developing and executing targeted campaigns across multiple channels and platforms to promote the college’s offer.
You should have experience with brand and advertising, digital marketing techniques and significant experience of running successful marketing campaigns with an aptitude for forming strong customer relationships. 

The role will require you to embed the college’s values; Respect, Integrity, Collaboration, High Expectations and Responsibility. 

2. The Post

2.1 Main Duties and Responsibilities

a) Lead on and develop targeted multi-channel marketing campaigns (focusing initially on Mansfield and Ashfield A Level College and AEB projects) across all media assessing and analysing impact and value for money and make recommendations for future direction.
b) To lead on marketing promotions and communications that maximises the college’s brand reach and cements the college’s reputation with its key and target markets.

c) Take responsibly for writing copy for college publications ensuring content is in place for marketing materials, both on and off-line, promoting our key marketing messages and ensuring consistency of ‘voice’.
d) To lead on the development of an annual campaigns plan for all of the college’s key target markets.

e) To lead on the promotion of the college brand both internally and externally and take responsibility for brand consistency in all areas of the college. 

f) To work closely with the apprenticeship manager to maximise promotional opportunities.
g) To line manage creative staff within the marketing team.
h) Take the lead on ensuring quality assurance and quality improvement mechanisms for materials generated by the marketing department including service levels, processes and proofreading duties.


i) Liaise with agencies including the press, radio and suppliers to provide advertising and collateral support material by way of printed and online services across the college businesses.

j) Liaise with the communications team to link PR opportunities and campaigns with key marketing messaging.  

k) To lead the integration of labour market information into marketing efforts moving us from courses to careers.

l) To represent the college at internal and external meetings and undertake presentations and promotional activity as appropriate and agreed. 

m) To contribute to other front line functions within the wider student services areas as required.

2.2
Other Responsibilities

a)
To uphold and promote college policies and procedures, promoting those specifically applicable to this area of work, including the Equality & Diversity and Health & Safety policies and procedures and attend training as requested.
b)
To comply with the college’s own safeguarding policy and practices and attend training as requested.

c)
To keep up to date, so far as necessary, for the efficient executing of the job, with new legislation, procedures and techniques and attend relevant mandatory training.

d)
To be conversant with and participate in activities and developments at college, regional and national level which are relevant to the post.

e)
To present and promote an appropriate public image in representing the college.

f)
To undertake any other duties as may reasonably be required commensurate with the post.

3. Skills, Qualities & Knowledge

	
	Essential
	Desirable

	Qualifications: 
	
	

	Literacy at level 3 or equivalent
	(
	

	CIM Qualified 
	(
	

	Numeracy level 2 or higher
	(
	

	IT qualifications/experience
	(
	

	Experience 
	
	

	Significant marketing and campaign management experience 
	(
	

	Significant experience of digital marketing techniques
	(
	

	Experience of managing publications including planning, writing and organising content, briefing designers and quality checking
	(
	

	Establishing and maintaining relationships with external partners including suppliers
	(
	

	Previous team leader or line management experience 
	
	(

	Significant copywriting and proof reading experience. 
	(
	

	Skills /Knowledge
	
	

	Demonstrate suitability to work with children and 

vulnerable adults including knowledge/understanding of

safeguarding
	(
	

	Ability to plan, execute and evaluate activities 
	(
	

	Identify, interpret and apply knowledge and information 
	(
	

	Ability to analyse information and situations and recommend ways forward
	(
	

	Ability to influence others
	(
	

	Ability to build and maintain positive customer relationships
	(
	

	Supervisory skills
	(
	

	A customer orientated approach to working
	(
	

	Ability to plan and prioritise 
	(
	

	Research and presentation skills
	(
	

	Good organisational, administrative skills including time management
	(
	

	Interpersonal and Communication skills
	(
	

	Project management skills 
	(
	

	Qualities/Approach linked to college values 
	
	

	Ability to work as part of a team and independently 
	(
	

	Ability to get on with and respect people of all ages 
	(
	

	Flexible and adaptable approach to work 
	(
	

	Well organised
	(
	

	Positive attitude
	(
	

	Ability to articulate clearly and objectively
	(
	

	The ability to remain calm in challenging situations
	(
	


4. Position within the College

The post-holder will be part of the Marketing Team and will report directly to the Student Services Manager. 
5. Terms & Conditions

a) The post is offered on a Vision Business Support Services Contract.

b)
The salary will be £33,299 per annum. This is a spot salary. 
c)
You will be required to work 37 hours per week on a flexible basis.

d)
You will be entitled to 25 days leave, plus bank holidays.
e)
The post holder may be located at any West Nottinghamshire College Site and may be expected to travel as required.  You will however be given reasonable notice of any change in your principal place of work and be fully consulted.
6. The Application

Individuals with the appropriate experience, qualifications and personal qualities are invited to complete an online application form by 5pm on Sunday 17th January 2021. 
www.wnc.ac.uk/vacancies
THE COLLEGE GROUP PROMOTES EQUALITY OF OPPORTUNITY AND WELCOMES APPLICATIONS FROM ALL SECTORS OF SOCIETY. 
 The company group is committed to safeguarding and promoting the welfare of children and young people and expect all staff to share this commitment. All successful candidates are subject to a Disclosure and Barring Service check.  The successful candidate will be required to pay for the DBS check themselves, the cost (£44 for an enhanced disclosure) will automatically be deducted from their first salary payment.

It is an offence for anyone who is barred from working with children, young people and or vulnerable adults to apply for this position. 
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